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THE OFFICIAL BRANDING

TOOLKITLITE

Brand Diagram (Homepage)

WWW.ARMY.MIL is the Official Homepage of the United States Army. Below
illustrates how all of the components of this Branding Toolkit come together
to create a cohesive look and feel for the U.S Army’s Homepage. Major sections
are highlighted in red and are numbered 1 - 7.

DESIGN TIP

When hovering over an
active link, the text should
turn to a specific shade of
green: HEX #7B8738.

1. NAVIGATION

Simple drop-down navigation

" WWW.ARMY. MIL

THE OFFICIAL HOMEPAGE OF THE UNITED STATES ARMY

2. TOP HEADLINES

Info Leaders Join

Key stories of the day

Info Front Page

Institution TOP HEADLINES

Organization
planning conference
Operations

3. ARMY MEDIA PLAYER
U.S.Army video player

Army Life
History
Cobra Gold
References

tragedy

4. ARMY IMAGES
User-friendly photo gallery

= , )

N e
NCO’s Take Charge in Camp
Atterbury Training

Year of the NCO takes place the entire month of November to honor and
educate on the roll of the “Backbone of the Army.” This photo shows Staff
Sgt. James Gibson scans the terrain while his battle buddies keep a watch
~fui eye from the water during training on Camp Atterbury, Ind., Sept. 20,
2008. During the opening of the annual AUSA meeting, Secretary of the
Army Pete Geren named 2009 as Year of the Noncommissioned

Officer. READ MORE

5. STAND-TO!
Daily focus topic in the Army

6. SOLDIERS MAGAZINE
Official magazine of the U.S. Army

ARMY k SPOTLIGHT

7. AROUND THE ARMY
News highlights

Stories of Valor
The stories on this page capture some of those that
'\- have displayed heroic courage through their actions in
. d the face of a lethal enemy.
2

AROUND THE ARMY

AMERICAS :: MIDDLE EAST ::
7 % G

f‘ S 4
N§ T

Armed Forces Inaugural
Committee

Training with Japanese

®rss

« Africa Command holds security assistance

« Army in DC area raises record $3.5 million for
CFC

« Soldiers key in ‘behind the scenes’ effort at

« Profiles of Courage: Medical students overcome

« New Army programs to be tested
« AW2 opens its doors to more wounded warriors
« Iraqgis vote while Soldiers show support

Q
HOT TOPICS

Celebrating Diversity in the Army:
African American History Month

Army testing cannon for FCS
Mounted Combat System

it Prevention and

o N

IMAGES o

Army Images

FACES OF STRENGTH

Read Their Stories

STAND-TO!
Today's Focus
Exercise Cobra Gold 2009, Chiang

Mal, Thalland

Visit Stand-To! | Subscribe
" SOLDIERS MAGAZINE

Soldiers Magazine

2009 February
Issue

Visit Website

Gifts to Army @

venture Provides AK [T Sion-In | Register
! )]
Break for Army Kids [T AKO Helpdesk

Need Help? Try A-Z

M Podcasts - Contact Us  Accessibility ~ Privacy & Security

FOIA
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U.S.Army Logo DESIGN TIP

The U.S. Army star logo with the
The U.S. Army star logo should appear on the front and back of all collateral black registered trademark is to be

materials and in a prominent place on every page of an Army website. ARMY. used on light backgrounds and the

MIL has defined the top left corner as the standard location when using the yellow registered trademark is to
new banner. be used on dark backgrounds.

STYLES & USAGE: COLORS:

Process CMYK
cOmOyO0k100
RGB

ro0g0bo
Hexachrome
#000000
Pantone

Black

cOm20y100k0

RGB
r2559204b0
Hexachrome
#FFCBO5
Pantone
123C

do not alter the logo in any way

RIGHT WAY: WRONG WAY:

Process CMYK
cOmOyoko
RGB
r2419g241b241
Hexachrome
#FFFFFF
Pantone

White

Process CMYK
A
c68m61y60k49

' v, LJ RGB
J r62962b62
- = Hexachrome

#3D3D3D
Pantone
Cool Gray 10 C

SECTION 2 LOGO MARKS
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ARMY.MIL Logo DESIGN TIP
The ARMY.MIL URL logo should appear in a prominent place. The mark should Always adjust kerning so
always use the same tracking, and vertical/horizontal scale.Two colors are there is equal space on left
acceptable when using this logo mark with collateral. See below for further igfﬂ:('%/m of the dotin WWW.
explanation. o
WEB USAGE: COLORS:

Font: Myriad
WWW.ARMY.MIL = & -
([ ] ([ ] Weight: bold
|

Colors:  #000000
#FFFFFF

Tracking = 10px

Process CMYK
THE OFFICIAL HOMEPAGE OF THE UNITED STATES ARMY | 13pt cOmO0y0k100
\ J RGB

Tracking = 15px r0g0b0

Hexachrome
#000000
Pantone
Black

WWW.ARMY. MIL

THE OFFICIAL HOMEPAGE OF THE UNITED STATES ARMY

PRINT USAGE: Process CMYK

cOm20y100k0
RGB
| Font: Myriad
WWW.ARMY.MIL | 70t font: - Myred 1255920303
‘ | Weight: bold o

Colors:  #000000 | #FFFFFF

Pantone
123C

I
Tracking = 10px

RIGHT WAY: WRONG WAY:

Process CMYK
cOmOy0oko
RGB

r255g 255 b 255
Hexachrome
#FFFFFF
Pantone

White

)
WWW.ARMY.MIL

THE OFFICIAL HOMEPAGE OF THE UNITED STATES ARMY

SECTION 2 LOGO MARKS
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ARMY.MIL Banner DESIGN TIP
The ARMY.MIL banner should appear at the top of all website pages, before The white border surrounding
the content.The banner is not editable, unless it is a part of the template for the ARMY.MIL bf:"er a_gd
an Organization Page (see TOOLKIT PRO). All U.S. Army Logos must link back to contentarea s 14px wide.
WWW.ARMY.MIL.
GENERAL USAGE:

- WWW.ARMY. MIL 142px

THE OFFICIAL HOMEPAGE OF THE UNITED STATES ARMY

997px

WRONG WAY:

WWW.ARMY. miL

THE OFFICIAL HOMEPAGE OF THF 11

WRONG WAY:

WWW.ARMY. miL

See TOOLKIT PRO for Organization Pages banner

LOGO MARKS




WWW.ARMY.MIL

THE OFFICIAL BRANDING

TOOLKITLITE

° THE OFFICIAL HOMEPAGE OF THE UNITED STATES ARMY

DESIGN TIP

All article headers and copy
text on ARMY.MIL are a
specific shade of gray: HEX
#3D3D3D.

Colors

General colors are used heavily throughout the entire website, including logos,
headers, and body text. The background colors used throughout the site are all
within the gray color palatte. Look below for more details about the colors used
on ARMY.MIL.

GENERAL COLORS:

Process CMYK Process CMYK Process CMYK Process CMYK
cOmOyO0k100 cOm20y100k0 cOmOyO0Oko c68m61y60k4a9
RGB RGB RGB RGB
rog0bo r255g9203b5 r255g 255 b 255 r62g962b62
Hexachrome Hexachrome Hexachrome Hexachrome
#000000 #FFCBO5 #FFFFFF #3D3D3D
Pantone Pantone Pantone Pantone
Black 123C White Cool Gray 10 C
WEB BACKGROUND COLORS:
CONTENT LEFT NAV HOVER
AREA AREA STATE

Hexachrome Hexachrome Hexachrome Hexachrome
#F7F7F7 #C2C2C2 #B4B4B4 #A4E4AE4E

see TOOLKIT PRO for Organization Pages colors

SECTION 3 COLORS
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Typography DESIGN TIP

Continuity in typography is used to keep a visual consistency within the brand. All content text on ARMY.MIL

Below are the standard fonts and sizes for the Homepage. BTSSRI O RIS
and in HEX #3D3D3D, unless

otherwise noted.

HOMEPAGE FONT:

THE OFFICIAL HOMEPAGE OF THE UNITED STATES ARMY

Home News Media m'lnn::"' L Leaders Join Ji NAVIGATION = 1 1 px
S— — =~ Weight: bold

TOP HEADLINES
Institution Celebrating Diversity in the Army:
- . « Africa C holds security assi e African American History Month
planning conference Army testing cannon for FCS

Operations Mounted Combat System

yre . ;::r;gy in DC area raises record $3.5 million for s . TOP H EADLI NES

Response Program

History . rs:zll;jrl:r(ssoklzy in *behind the scenes’ effort at e (ALL_CAPS) = 1 1 px
Weight: bold Color:#000000

« Profiles of Courage: Medical students overcome
tragedy

« New Army programs to be tested

References

TOP HEADLINES COPY = 12px
Weight: nomal

« AW2 opens its doors to more wounded warriors

« Iragis vote while Soldiers show support

NOAN'e Talra Chaveaa in O 1 »
INNWW O 1TAnT wiian s‘: L -

Atterbury Training

Year of the NCO takes place the entire month of November to honor and

educate on the roll of the “Backbone of the Army.” This photo shows Staff
Sgt. James Gibson scans the terrain while his battle buddies keep a watch
~ful eye from the water during training on Camp Atterbury, Ind., Sept. 20,

Army images

— LEAD HEADLINE = 25px
Weight: bold

2008. During the opening of the annual AUSA meeting, Secretary of the
Army Pete Geren named 2009 as Year of the Noncommissioned
Officer. READ MORE

LEAD HEADLINE COPY = 11px
- Weight: nomal

Read Their Stories
STAND-TO!

ARMY % SPOTLIGHT
Today's Focus

a:c"cv\f‘;gon:ga Gold 2009, Chiang SPOTLIGHT
] visit Stand-Tot | Subscribe SUBHEAD (ALL_CAPS) = 1°px
| soworers macazine ] Weight: bold Color: #FFD54A

Soldiers Magazine

fosse """ SPOTLIGHT HEADLINE = 15px

EUROPE/AFRICA :: Visit Website

m Y Weight: bold Color: #FFD54A
5 < MGifistoArmy | SPOTLIGHT COPY = 11px
e

Stories of Valor

The stories on this page capture some of those that
have displayed heroic courage through their actions in
the face of a lethal enemy.

AROUND THE ARMY 4

AMERICAS :: MIDDLE EAST ::
- W

A

| AR "'v'

[GifisToArmy €3

B N\ e 7 Weight: normal
Armed Forces Inaugural Medic ‘A True Hero' on Soldiers Conduct Bilateral Island Adventure Provides LIl Sion-In | Register
Committee Battlefield Training with Japanese Breal for Army Kids I Ak Helpcesk

Need Help? Try A-Z

M Podcasts - Contact Us  Accessibility  Pri curity  FOIA

see page 6 for banner font
Hot Topics, Faces of Strength, and Soldiers Magazine are in HEX #FFFFFF, bold, ALL-CAPS
Around The Army is in HEX #000000, bold, ALL-CAPS

SECTION 4 TYPOGRAPHY
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Images DESIGN TIP
Images on ARMY.MIL are generated into five standard sizes, which are used EaCf) imag? should be .
throughout the site in various locations. Below are the image sizes and the g”tg”efj ";’:hs;xpggl?"%?’lj
location in which they belong. order in the

gray color.

SIZES & PLACEMENT:

News Article Page (640px in width)

2
—— Top Story on Homepage (446 x 300px)
3
- Front Page Feature Story (342 x 228px)
4
5 .. ] Thumbnail (100px in width)

not actual size of images

SECTION 5 IMAGES
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Brand Diagram (Organization Pages)

This condensed Organization Page is available to organizations who wish to
have a presence on ARMY.MIL.The page is in a 3-column layout and can be
customized to include a short bio, top stories, videos of interest, and related
links. In addition, the left-hand navigation can be used to add subpages.

1. BANNER
Altered banner to accomodate
organization name on left and
logo on right
*see TOOLKIT PRO for details

THE OFFICIAL BRANDING

TOOLKITLITE

DESIGN TIP

Be selective when choosing
content for your page. If
you can, try to balance the
spread with video, images,
and stories.

Home News Media Info Leaders

Service

| ﬂ

'WHAT IS TRADOC?

2. NAVIGATION
Left-hand navigation can be
customized to allow for any
number of subpages

n TRADOC Homepage > Info > Institution > TRADOC
v Official TRADOC Homepage ‘Be ‘

About Tradoc

Commanding General
Public Affairs

TRADOC In-Depth Archives

TRADOC News Service
Archives

3. TOP STORIES
This section will load top news
related to the organization

Sergeant of the

TRADOC TOP STORIES

£ Rss

Sustaining the All-Volunteer Army:
Recruiting update from AUSA

4. ADDITIONAL STORIES
Overflow area for more stories
without images

Lt. Gen. Benjamin Freakley, commanding
general of the U.S. Army Accessions

Command, provided an update on ... MORE

Army Modernization - Visualizing the
Objective Force

Members of the U.S. Army Training and
Doctrine Command presented a panel

discussion on Army Modernization ... MORE

MORE FROM TRADOC

* Fort Rucker's Army 10-Mile team takes

top spot second year
# Army leaders at NYC ceremony
anticipate meeting recruiting

# Tour teaches educators about a
Soldier's life

A-Z Contact Us

N Podcasts

Accessibility

TRADOC recruits, trains and
educates the Army's Soldiers;
develops leaders; supports
training in units; develops

TRADOC Commanding
General speaks to ROTC and
JROTC cadets

doctrine; establishes standards;
and builds the future Army.

The commanding general of the United
States Army Training and Doctrine
Command, Gen William S. Wallace
spoke to an audience of nearly 500
ROTC and...MORE

TRADOC COMMANDER

“Regardless of where _
you are in TRADOC, YR X
whether you're at Fort 3
Knox or Fort Benning
or Fort Sill, you've got
a major role to play in EEE=—

Youth Obesity

Youth obesity TRADOC's
commanding General talks
youth obesity and resolutions

(the ongoing war on terrorism).
The fact of the matter is that
victory starts in TRADOC. Victory
starts at Fort Knox and Fort

4 solve it. ... MORE Benning and Fort Sill; it's where
the foundationof our Army is
built."

Human dimension defined at AUSA .

Gen. William S. wallace,
Members of the Army community came together Commanding General, TRADOC
at the National Meeting of the Association of the

United States Army to... MORE

ARMY LIFE NEWS

B

Special Olympics
OTHER ARMY STORIES

.

49ers Coach Visit

ti

bl 4+ VA Welcomes Vets

.

First-time marathoners win 33rd running

of Marine Corps + Sgt. Maj. of the Army Reads to

Students

.

AW2 opens its doors to more wounded
warriors

Privacy & Security  FOIA
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